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Marketing funnel
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claall alaal

1st campaign objective: Reach
2nd campaign objective: Likes and Follows

3rd campaign objective: lead generation




Budget allocation

1st campaign: 20% N,
2nd campaign: 25%
3rd campaign: 55% :
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Status quo

The following numbers was taken via meta’s professional dashboard,
on August 25th and from the 90 days before.

Followers of all time: 6,284

views - reach: 4,559

Engagement: 68

Published content: 60 with Zero reels
Messages started: Zero
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SMART objectives

By the end of the year 2025, we aim to achieve the following
objectives:

Increase followers by 30% to be 8k

Increase the number of accounts reached by 4300% to be 200,000
Increase the engagement volume by 8700% to be 6000

increase the number of messages started from zero to 150
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THE END
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