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[ Situation Analysis ]
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SMART Goals ]
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 Positioning & Messaging
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[ Channels )

TikTok Ads:
(49go¥) &1g8 (Bgsc + 8008 Wilglé.

Instagram (Reels + Stories):
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[ Advertising budget

TikTok Ads — 300$ (40%)

(Olwilg yuc yislo j>> da>) Conversion Ads — 200$
Sle  Jeladly wlaliwl 85Lj) Traffic + Engagement — 100$

IMeta Ads (Instagram + Facebook) — 500% (60%)
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300% — Conversion Ads (sl jox> odes)

. 200$ — Reach/Awareness (9,2
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[ Targeting )
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KPIs )

Reach/Engagement:
Ske Jeladly elaaliwdl sae Reels gTikToks.
Leads:
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Conversion:
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Cost per Lead:
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