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Objective

To position Dutch Eyes as a global hub for
investment, real estate, travel, and
integrated business solutions,
operating across Europe, the Middle East,
and Africa.



Concept
Dutch Eyes combines European expertise
with the emerging opportunities of the
Middle East and Africa 
delivering a seamless experience across:

Real estate & land investment,
Travel and lifestyle solutions,
Digital marketing & HR services,
Business and legal support.



Homepage
Hero banner title:

Connecting Europe, the Middle East &
Africa

-Visuals:
European cities × Middle Eastern skylines
× African landscapes.

Short introduction paragraph:
Dutch Eyes bridges global expertise with
regional potential, offering investment,
travel, and business experiences with a
unified vision



Main Website Sections

C. Lifestyle & Travel

Highlights travel and cultural experiences
across the three regions,
offering premium stays and curated
experiences for professionals and families.

A. Global Investment
Showcase:
-Property and land investment
opportunities across regions.
-Full legal and financial support for
international clients.
-Tailored business and investor tours

B. Business & Digital Solutions
Comprehensive business support:
-Digital Marketing: SEO, campaigns, and
social media management.
-HR & Recruitment: talent sourcing,
training, and management.
-Corporate Services: company setup,
admin, and legal consulting.



Regional Presence
Add to About Us:
Dutch Eyes operates across Europe, the
Middle East, and Africa
delivering complete solutions in real estate,
investment, travel, and digital services —
designed for a global audience.



Brand Identity & Campaign
New campaign:
> #GlobalVision — #ConnectingContinents

Brand colors: Royal Blue – Elegant Gold
Light Grey.

-New cover design:
A minimal global map linking Europe, the
Middle East & Africa with a golden line.

-Imagery: modern architecture, trade
routes, airports, and lifestyle visuals



Next Steps
1. Redesign homepage visuals and global cover.

2. Add “Global Investment” and “Business & Digital Solutions” sections.

3. Launch #GlobalVision campaign before the end of 2025.

4. Expand partnerships in the Middle East and Africa.
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